
You Make the Movies
The launch of the ‘You Make the
Movies’ cinema trailer campaign earlier
this year signalled a significant move by
the industry to thank the public for their
vital role in film production, reinforcing
the relationship between paying for the
‘real deal’ and funding future films.

Response to the campaign has been
extremely positive, with backing from media,
the public and the industry’s peers. In our
last Informer, we updated on the substantial
positive media coverage the campaign
attracted, with a number of publications 
that had hitherto been sympathetic to file-
sharers, applauding the positive strategy. 

The public’s reaction to the campaign has
been similarly positive, with a high level of
understanding about what the campaign
seeks to communicate. A survey of the core
audience of 16-25/30 year olds – carried out
by research consultancy Q2 – found that the
overall spontaneous response to the trailers
was “sophisticated and thorough”. 

In fact, in response to the trailers 47% 
felt more positive towards the film industry.
Given that a noticeable proportion of this
core audience (42%) had watched, illegally
downloaded or copied a film in the last 
6 months, this is highly encouraging,
demonstrating the strong resonance 
of the trailers’ messaging.  

A ‘You Make the Movies’ micro-site 
was also launched alongside the trailers 
to support the campaign. To date, the site 
has received almost 40,000 visits. We even
featured perimeter board posters, driving
traffic to our site, at the England vs. France
rugby league match, which was watched 
by 1.6 million people. At launch, users were
invited to upload their own movie spoofs; in
short, to make their own movies. The prize
for this was kindly donated by Universal
Studio, Parks and Resorts.

Aided by our campaign front-man, front 
and behind-camera star, Noel Clarke, who
‘Tweeted’ about the competition on several
occasions, the competition received an
impressive number of entries. After being
whittled down to a shortlist of eight, the
entries were judged by Noel and Total Film
online editor Sam Ashurst. The lucky winner
of a trip to Universal Studios in Orlando,
Florida was Chris Stone, with his entry 
You Shall Not Pass.  
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Judges Noel Clarke and Sam Ashurst (Total Film)

Universal Orlando Resort 
are delighted to fully support
the innovative and fun ‘You
Make the Movies’ campaign
to help fight the impact 
of copyright theft on our
economy and environment.
Simon Presswell, Managing Director of 
Universal Studios Parks and Resorts EMEA

“ The viewer is responsible for
 the success of the industry”

“ By paying for a
 cinema ticket you 
 are supporting the 
 film industry”

“ Piracy 
 jeopardises 
 film making”

”

“

Overall, what do
you think was
key message 
the trailers 
were trying to 
get across?
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The end of June saw the launch of a
national charter for fake free markets,
an initiative instigated and funded by
the Industry Trust. 

The charter was developed for the first 
time in collaboration with an extensive 
range of stakeholders including the National
Association of British Market Authorities
(NABMA), the Local Authorities Coordinators
of Regulatory Services (LACORS), Trading
Standards Institute (TSI), Alliance Against IP
Theft, the Local Government Association in
England and Wales and FACT. This new
charter was launched simultaneously at the
TSI’s Annual Conference in Brighton and the
Local Government Association Conference
in Harrogate. The charter aims to help
combat the problem of sales of counterfeit
goods, e  specially DVDs at   markets across
the country. “Real Deal: Working Together
For Fake-Free Markets” is the first time 
that all key public and private sector
organisations, which have a responsibility 
for ensuring markets, are safe, fake-free
environments to shop and trade in, have
united to tackle this problem. The combined
commitment of these organisations
reinforces the sheer scale of counterfeit
trading at markets and car boot sales. 

The most popular place to buy counterfeit
DVDs is at markets and car boot sales,
where more than one in four counterfeit DVD
purchases are made. This is in part because
markets, occasional sales and car boot fairs
are not uniformly regulated which results in
providing an easy opportunity for illicit
traders to operate, particularly in counterfeit
and pirated goods.

Legitimate businesses suffer as they 
face unfair competition and consumers are
ripped off but sometimes this crime can lead
to dire situations where dangerous products
are sold to consumers and crime increases
in the immediate area as criminal gangs

control stalls and create an atmosphere 
of intimidation and criminality. 

The campaign sets out key principles for
market operators, local authority trading
standards and copyright and trademark
owners. These principles not only aim to
make market operators aware of who is
trading at the market but also to encourage
them to work more closely with their local
authority trading standards services to
prevent the sale of counterfeit and other
illegal goods.

The local authority trading standards 
service, in return, will commit to support
market operators by providing them 
with information in relation to the sale of 
infringing products. They will also monitor
local markets and share intelligence with
other law enforcement agencies as well 
as industry and rights’ owners. 

The industry and trademark owners must
provide regular and up to date information,
training and support to trading standards
and market operators on how to identify
illegal products, monitor the market and alert
all parties to any infringing products found.
This is all underpinned by local codes of
practice, agreed between local authority
trading standards services and market
operators, reflecting local circumstances. 

Venues that choose to sign up and abide 
by the terms of the charter will be allowed to
display the “Real Deal” logo which enables
local shoppers to purchase in confidence. 

Liz Bales, Director General of the Industry
Trust for IP Awareness, which initiated the
Real Deal campaign, said: “Consumers
wouldn’t tolerate the sale of counterfeit
DVDs and illicit other products on the high 

street and we shouldn’t accept it at markets.
We are pleased to provide trading standards
with assistance in this area and hope that by
working together, we will start to turn the
tide against the counterfeiters nationally.”

Speaking at the TSI conference, Graham
Wilson, Chief Executive of the National
Association of British Market Authorities
(NABMA), representing both private and
local authority market operators, said:
“NABMA welcomes this major initiative to
tackle counterfeit sales on markets and will
work with all relevant agencies to ensure
consumer confidence in market trading.”

Commenting on the Real Deal campaign,
Councillor Philip Evans, board member 
of the Local Authorities Coordinators of
Regulatory Services (LACORS), said:

“LACORS is very pleased to have been
involved in the development of the Real
Deal. It’s an excellent example of local
council regulators working with private
industry and market operators to tackle 
the supply of illegal goods and protect 
local people.”

COMING SOON!
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