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writer/director/producer

Every issue we open our pages to the

film and TV industry’s unsung heroes. This
edition, brothers Sean and Barrie Robinson
share their views on their working lives
and what copyright theft means to them.

What was your first job together?

We worked on our first joint project, a
children’s animated film called CABS,

out of Barrie’s dining room in Sunderland.
Although the film was never actually made
— despite interest from Warner Brothers —
the trailer for CABS had the knock-on
effect of helping us to secure funding for
Agent Crush, our most recent project.

How long have you been in your current job?

We've been working together since 1998.
The TV and film industry was a complete
career departure for both of us. When we
were growing up in the North East it was
seen as vital to have a trade, and working
in TV did not fit this criteria. Sean used to
be a brick layer for the public works
department and Barrie used to work for
Royal Mail. We started out as complete
novices, and learnt along the way.

What TV or film work have you done?

Sean moved into film by taking a job at
Shepperton Studios as a model and prop
maker. There he worked on big budget
films such as Mel Gibson’s Hamlet, King
Ralph with John Goodman and Kiss
before Dying with Matt Dillon. Sean’s
claim to fame is that he made Dirty

Den’s gravestone in East Enders. As a
producer, Barrie’s work has always been
to work alongside Sean, supporting him.

Our first major film is Agent Crush. It's
a ‘live-mation’ film that uses models,
which we call animatronic characters,
not puppets. Our goal is to strive for
realism. The film is scheduled to come
out later this year — we’ve got some
amazing actors on board — loan Griffths,
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Neve Campbell, Brian Cox, Roger Moore,

Brian Blessed, Rula Lenska and Ruby
Wax. We managed to get such a strong
cast because we were quite cheeky and
just approached them and asked them.

What projects are you currently involved in?

We’re beginning our next movie — The
Lion Squad which is a live action comedy
that will be due for release in 2010. After
this we'll look at Agent Crush II.

Briefly, what does your job involve?

Sean: As the scriptwriter | write the scripts,
then | join Barrie to source and apply for
funding. Once funding has been secured,
Barrie runs with the project, while | return
1o script editing. The day-to-day creative
side is down to me — the day-to-day
financial side is down to Barrie.

What training do you need?

You need life training— you can’t learn
how to do all aspects of this job at film
school. There is nothing that can beat
experience. Our advice is to work your
way up and learn from your mistakes.
Badger people to get opportunities but
do come into the industry with your eyes
open, people rarely find success overnight.

What has been your proudest/most
exciting/ interesting moment?

When Agent Crush screened at the
Empire in Leicester Square. It has the
largest screen in the UK and nearly
1000 people were there.

What are your views on copyright theft?

Copyright theft has become a huge
problem for the industry as people who
download illegally and buy knock-off
goods are kiling creativity. Copyright
thieves are sticking a knife into the British
film industry and those that work within it.

“Our advice is to work

your way up and learn
from your mistakes *’

The impact of copyright theft is seen
most clearly when producers for smaller,
lower budget fims try to raise the money
for a movie and they can’t secure the
cash. The millions of pounds that
copyright theft funnels out of the
business via knock-off DVD sales and
downloading, means that investors are
loathe to support flms where there is a
greater risk that they’ll fail to recoup even
their initial investment. So the smaller,
often British, films get hit the hardest.

We will receive the royalties from Agent
Crush but copyright theft will negatively
impact these, taking legitimate earnings
directly out of our pockets. It is theft,
pure and simple.

Get hints and
tips from our
other backstage

stars about how

they got into the
Industry by visiting
www.copyrightaware.co.uk

ISP Cooperation against online piracy

Research carried out for the film and
television industries by IPSOS in 2007
shows that digital piracy is still a huge
problem in the UK: 7 per cent of the UK
adult population has downloaded films or
television programmes illegally. Each user
downloaded on average, 14.9 different
titles. IPSOS estimated total UK losses from
all forms of digital piracy at £152m in 2007,
up from £129m in 2006.

Recently published research from the US
shows that peer-to-peer file-sharing is the
dominant use of the Internet, comprising
43.5 per cent of Internet traffic’. The
majority of such traffic is infringing copies
of films, television programmes, music,
software and games. Such traffic is
unprofitable for ISPs and reduces quality
of service for other, non-infringing services.

The industry has recognised the threat
posed by internet copyright theft and has
assigned substantially more resources
towards enforcement and public education.
In this effort, the Industry Trust for IP
Awareness is playing a leading role.

The Motion Picture Association (MPA)
reached out to the UK Internet Service
Providers’ Association (ISPA) in late 2006
with a view to securing an inter-industry
agreement to reduce peer-to-peer piracy
in the UK. With the full involvement of its
members and in consultation with FACT,
PACT and the UK Film Council, the MPA
participated in a series of meetings with
ISPA and some of its members with a
view to agreeing a so-called Graduated
Response protocol. ISPs invariably —
and rightly — prohibit their subscribers
from using their services to infringe
copyright. The Graduated Response
asks ISPs to enforce these policies on
this issue when notified by rights holders
about copyright infringements.

The Graduated Response concept was
developed in France, where it is currently
being implemented in the form of a
complex legislative solution. It is being
applied by a number of ISPs in the US,
by agreement with rights holders, and
appears to be having a beneficial impact.
It is first and foremost a form of public
education, benefitting both rights holders
by reducing infringement and ISPs by
freeing the network from bulky, unprofitable
traffic. Other solutions must also be
considered, but currently the focus in the
UK'is on the agreement of a Graduated
Response protocoal.

Under such a protocol, rights holders
look for peer-to-peer infringements taking
place in the public space of the internet.
File-sharing involves communicating a
given internet address to everyone who
shares the files. The IP address (such

as: 66.252.129.187 — www.mpaa.org) —
enables you to locate the ISP assigned
to that address. With that information,

it's possible to send a notice to the ISP
informing it that the connection of one

of its subscribers is being used for piracy.
Given the date and precise time of the
infringement, the ISP can work out the
identity of the subscriber concerned and,
after fair warning, take appropriate action.
Such action might include temporary
limitation of certain services (e.g., browsing),
throttling of bandwidth or suspension of

““Recent research

shows that peer-to-
peer file sharing

Is the dominant

use of the Internet,
comprising 43.5 per

cent if Internet traffic’’

internet access, as agreed with rights
holders. Evidence from existing Graduated
Response schemes indicates that the
majority of users will stop engaging in
unofficial downloading on receipt of a first
notice from their ISP, so that only a small
minority ever incur any sanction at all.

Unfortunately, although the talks with

the ISPA clarified positions and produced
agreement on certain important issues, in
April 2008, it was asked by its members to
step aside in favour of bilateral discussions.
This process has begun between the MPA
and individual ISPs. At the same time, the
UK government has been in discussion
with various rights holders as to how it
may be able to assist. In December 2006,
the Treasury-commissioned Gowers

Review of Intellectual Property,
recommended that the Government
consider legislation in case ISPs and
rights holders could not agree measures
to prevent Internet piracy. The Government
accepted this recommendation. As no
agreement has yet been reached, Ministers
are preparing the ground for some form
of intervention if no sufficient agreement
can be reached between the two sides.
The film industry has taken the leading
role in seeking to broker cross-industry
agreement and will continue to work with
the Government in favour of an effective
solution to this urgent threat to the future
of our industry.

2008 Analysis of Traffic Demographics in North
American Broadband Networks, Sandvine Inc.

Member spotlight — ERA

(Entertainment Retailers Association)

Entertainment retailers are the public
face of three of the UK's most important
IP industries — DVD, games and music.

The investment in range, location and
staff of ERA's membership — from small
independents, to specialists like HMV,
Game and Zawvi, generalists like WH
Smith and Woolworths, supermarkets
and the new generation of internet
retailers like Play.com and Lovefilm

—is one of the reasons that the UK
entertainment market is so healthy.
You can imagine how galling it is —
especially in the midst of the current
credit crunch — when retailers see
copyright thieves operating everywhere
from car boot sales to work canteens
and street pitches. Copyright theft is
not a victimless crime. The victims of
copyright crime are British businesses
and British workers.

Have your say

Do let us know if you have any
questions or comments about our
campaigns and how the industry is
tackling copyright theft. We'd love
to hear your thoughts, and your
suggestions will help us to produce
an informative, enjoyable and
hopefully entertaining newsletter.

Warm regards,

Lara Lackie
lara.lackie@industrytrust.co.uk

Retailers recognise the commercial

and cultural contribution of the creative
industries to the UK and are committed
to working with all the key parties, who
seek not just to enforce copyright law,
but also to raise awareness of copyright
issues among the public.

That is why we work closely not just

with sectoral organisations like the BPI
Anti Piracy Unit and FACT, but also as
committed members of The Industry Trust.

As IP becomes a more and more
important element of the UK economy;,

it is vital that all elements of the creative
industries work together to communicate
the centrality of a healthy legislative
regime to our future prosperity.

Kim Bayley is Director General of the
Entertainment Retailers Association

Crimestoppers is an independent charity
helping to fight crime in the UK. It achieves
this through the provision of the anonymous
telephone number, 0800 555 111, and online
at www.crimestoppers-uk.org.

Crimestoppers aims to break the wall of
silence by protecting the identity of anyone
that makes contact with it, helping to make
communities across the UK safer. The promise
of anonymity has not been broken in the
charity’s twenty year’s of existence. Every
day the information that it receives helps

the police to arrest 17 people and remove
over £1,200 drugs from our streets every
hour, so the results speak for themselves.

Since July 2008 the charity has been

the only telephone number to call with
information on film piracy and has done
this through a partnership with FACT. This
partnership has already produced some
impressive results including one call leading
to the recovery of counterfeit DVDs that had
a street value of over £150k. By working
together, the two organisations can further
highlight the seriously organised elements
behind this crime that are all too often
misunderstood by the general public.

In the charity’s 20th year it is embarking on
some of its most ambitious work to date.
The current gun and knife crime epidemic
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amongst young people has seen
Crimestoppers produce a dedicated youth
website www.shadowcs.co.uk. It is also
directly engaging with young people through
interactive workshops, empowering them
to make the right choice not to become
involved in, or be, a victim of crime. And
the work Crimestoppers does, including

the campaign with FACT, requires support
both in terms of funds and communicating
its message. As an industry that is affected
by crime it is asking you to consider how
you may be able to support the charity.
Crimestoppers is always looking at ways to
get its message out to staff and the general
public and the opportunity of a film premiere
in aid of its work would be highly beneficial
to the charity. It also runs a number of events
that require ‘money can’t buy’ auction prizes
or gifts for goody bags. Engaging with staff
and making them more aware of the work
of the charity and the 0800 555 111 number
is always top of the Crimestoppers agenda
and internal communications and fundraising
events is a great way of achieving this.

If you do think you are able to help in any way
or to find out more then please do contact
adam.sach@crimestoppers-uk.org or
020 8254 3246



