24 July 2007

DISNEY/PIXAR SET TO UNVEIL A NEW WEAPON IN THE WAR ON COPYRIGHT THEFT 
- RATATOUILLE’S REMY THE RAT 
The Walt Disney Studios and Pixar Animation have joined forces with the Industry Trust for IP Awareness to launch a new assault in the entertainment industry’s crackdown on copyright theft.  Remy, the star of Disney/Pixar’s Ratatouille, is soon to make an early summer debut at cinemas to bring film fans a message straight from the heart.   
The collaboration sees Remy, a rat starring in this autumn’s original animated comedy, Ratatouille, communicate the damaging impact of copyright theft, which currently costs the industry in excess of an estimated £460m per year*. Like a bad meal, Remy slams knock-off films for their poor quality and lack of taste.  
This newest initiative, part of a four-pronged attack by the film and television industry to minimise the impact of illegal content, is the first time an animated character has been used to deliver a direct anti-piracy message.  It embodies a new approach to combating copyright theft Disney/Pixar are using their assets to communicate the problems associated with copyright theft in an engaging way.  The initiative demonstrates a new degree of industry collaboration focused on tackling the issue at a local level. Moreover, further backing from KODAK with film stock and Technicolor’s printing services, will see the character led anti piracy message reach family audiences in cinemas across the UK later this summer.   
Lee Jury, executive marketing director, Walt Disney Studios Motion Pictures, UK, said, “As an industry it is important we unite to tackle the growing problem of copyright theft in the UK and, at Disney, we wanted to actively support the Industry Trust’s new ‘Knock-off Nigel’ campaign.  This is an unprecedented move for the industry - it’s the first time an animated screen character has talked directly with an audience about copyright theft.  
‘We hope that employing our own assets in the fight against copyright theft will be a highly effective way to help reduce the problem.  By channeling anti copyright messages directly through a character, such as Remy, we’re reinforcing our determination to reducing consumption of illegal content, both hard copies and online.”
As with the Industry Trust’s other anti-copyright theft initiatives, Remy’s warning words – that if you buy an illegal DVD you’re likely to end up watching ‘garbage’ - aims to create a social stigma around the consumption of illegal content and the character uses the Industry Trust’s term - ‘Knock-off Nigel’ – as a label to stigmatise the type of character that buys ‘knock-off’ DVDs and downloads illegal content.  
Liz Bales, Director General of the Industry Trust – the industry body behind the campaign said. “According to recent research approximately two thirds of people who have purchased counterfeit DVD’s confirm the quality is not good enough.* 

Counterfeit DVD’s and downloads can offer extremely poor and disappointing viewing experiences compared to that offered by the genuine film. By purchasing illegal content consumers may miss out on the complete film experience and the overall superior quality offered by legitimate pictures. 
By working together, the Industry Trust and Walt Disney Studios Motion Pictures, UK will utilise the Ratatouille anti copyright message to raise consumer awareness of the creative processes involved in the production of animated films and in turn galvanise respect for copyright and its contribution to consumers, economy and society.”
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For more information, please contact Heleana Greeves/Charlotte Jones at Blue Rubicon
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For further information on the film, contact the Walt Disney Studios Motion Pictures, UK press office on 020 8222 1000

www.ratatouillemovie.co.uk
The Industry Trust for IP Awareness

The Industry Trust for Intellectual Property Awareness was established in 2004 to tackle the growing issue of film and TV copyright theft in the UK. Today it has 25 members including Film and TV distributors, cinemas, DVD retailers and home entertainment rental companies.  The Trust’s goals are to:
· Limit copyright theft in terms of consumption of both physical copies and illegally downloaded digital content 

· Limit the damage fake DVDs and illegal downloads can cause, not just to the creative industries but to consumers and communities

· Be a voice for the industry on protection of copyright and the value of creativity 

The Industry Trust seeks to achieve its aims through consumer education and awareness campaigns and the provision of training and information for those working to protect and enforce copyright.  

It works with the industry’s anti-piracy body, the Federation Against Copyright Theft (FACT), Trading Standards, the Police and other agencies to help combat copyright crimes.  The Industry Trust also supports the work of the Alliance Against IP Theft www.allianceagainstiptheft.co.uk in lobbying for more effective enforcement and tougher legislation against fakes. 

For more information on the Industry Trust’s Work visit www.copyrightaware.co.uk 
* IPSOS research
Disney / Pixar’s Ratatouille

The film opens in the UK at the Vue West End, London on October 5th and goes on nationwide release on October 12th.

