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INDUSTRY TRUST* TO TACKLE FILM AND TV COPYRIGHT THEFT WITH NEW INTEGRATED MARKETING CAMPAIGN
The Industry Trust for IP Awareness is preparing to launch a major integrated marketing campaign to tackle film and DVD copyright theft.  The 13 month campaign, which includes PR, advertising and sophisticated online tools, will seek to reduce the impact of copyright theft which currently costs the audiovisual industry in excess of an estimated £700m per year1.
The new campaign is the first under the stewardship of newly appointed Director-General, Liz Bales.  It marks a shift from anti-piracy campaigns around the world which have focused on delivering enforcement messages and stressing the criminal nature of the people behind the mass production of fake DVDs. Whilst these messages will still have a voice in the campaign, the Industry Trust will also raise awareness of the contribution of the industry sector to the economy and to society.
Using one of the tools of the audiovisual industry itself - entertainment - to engage its audiences, the campaign seeks to connect with people, using social stigma to cause them to think twice before obtaining illegal film and TV content.  A consortium led by PR agency, Blue Rubicon, experts in such behaviour change campaigns, has been appointed to carry out the work.  
Liz Bales, Director-General at the Industry Trust said:
“Copyright theft is a problem that continues to damage the audiovisual industry, the economy and consumers. The advance of digital technology means the opportunities for illegal downloading are growing exponentially.  The British film and TV industry makes a substantial contribution to society and the economy and it is right that we look for sophisticated ways to protect both the creativity and viability of the industry.  We believe this new campaign will cause people to think twice before they consume illegal content.”
Liz Waller, Senior Consultant at Blue Rubicon, who will be working closely with the Trust to deliver the campaign, said:  

“We know lecturing turns people off and that entertainment is a far more powerful tool for engagement.  The new campaign will introduce fresh terminology to change the way people talk and think about copyright theft.  Rather than gnashing its teeth, it will make the legal options easy and attractive.”  
[Ends]

For more information, please contact Louise Vaughan/Liz Waller at Blue Rubicon

Tel: 0207 260 2700 

Email: louise.vaughan@bluerubicon.com or liz.waller@bluerubicon.com
Notes to editors

 1. IPSOS research January 2005. Based on 2,000 UK adults aged 15+.
The Industry Trust for Intellectual Property Awareness
* The Industry Trust for Intellectual Property Awareness was established by the British Video Association in 2004 to tackle copyright theft in the UK.  Today the Trust is a 22 member body working with the Police, Trading Standards and other agencies to represent the interests of the film sector and the people it employs.

The Federation Against Copyright Theft
The Federation Against Copyright Theft is the UK’s leading trade organisation established to protect and represent the interests of the film and broadcasting industry against copyright and trademark infringements. Established in 1983, FACT works closely with statutory law enforcement agencies to combat the growth of pirate DVDs, film and other forms of broadcast material including the increasing threat from online/internet based piracy. FACT has been accepted as a prosecution authority and engages in criminal prosecutions in its own right. 

The maximum penalty for offences of film piracy is 10 years imprisonment and/or an unlimited fine. Proceeds of Crime Act legislation now also enables confiscation of assets and goods obtained through criminal activity.  http://www.fact-uk.org.uk 

